
 
 
 
MEDIA BACKGROUNDER 
Spring Creek Economic Highlights 
 
Canmore is a prime condominium market 

! Canmore home sales were up 22% for the first quarter of 2013 compared to 2012; apartment 
sales were up 44% over 2012. 

! Alberta West Real Estate Association reports monthly residential average prices were up 7% 
from March 2012.  

! The Canadian Real Estate Association forecasts a moderate rise in home sales in Alberta in 
2013. 

! Growth is robust in large condominium markets, particularly those in resort communities. The 
percentage of housing starts in Canada intended for the condominium market rose 13% over 
the past decade.  

! Canmore leads the country in condominium home ownership (30%). 
! Home sales in Alberta totaled $2.2 billion in March 2013, up 3% from March 2012. 
! Of Albertans looking for a home in the next two years:  

! Lifestyle and investment are principle drivers in the decision to purchase a home 
! 23% are 55-plus 
! 50% believe housing values will rise in their area; 34% believe housing values will 

remain the same 
 
Spring Creek appeals to aging populations 

! Condominiums are an increasingly popular housing choice in Canada. 
! Baby boomers are expected to demand higher amenities, creating a shift toward relatively 

higher-end retirement home spaces.  
! CHMC (September 2012) reports condominiums are a logical choice for aging homeowners 

looking to downsize or to reduce maintenance burdens. People aged 55 or older are more 
concerned about living close to facilities and services. 

! The number of seniors (age 65 and over) is at the highest rate ever in Canada, at nearly 5 
million.  
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Spring Creek offers an active lifestyle to keep seniors healthy  
 

! Physical activity, healthy eating and nutrition can significantly influence health and well-
being for older Canadians. Older adults can live longer, healthier lives by staying socially 
connected, increasing their levels of physical activity and eating in a healthy way.  

! Statistics Canada reports that Canadian seniors are making more active living choices. 
Seniors have a higher active leisure participation rate than those aged 20 to 39 years 
(28% vs. 23%).  

! Today, older Canadians are living longer and with fewer disabilities than the generations 
before them. Social isolation and exclusion due to ageism substantially increases the 
risk of poor health, while seniors who have a strong sense of community belonging are 
62% more likely to be in good health. 

! 55% of Albertans participate in moderately active or active leisure-time physical activity. 
Those in the Calgary-Canmore region have a participation rate of 60%, which is 
significantly higher than other parts of Canada. 

! 65% of residents in the Calgary-Canmore region perceive their health as very good or 
excellent. 

 
Spring Creek is responding to market demand for well planned neighbourhoods. 

! Spring Creek supports new urban design principles, which offer  
! activities of daily living within walking distance; 
! mixed housing that strengthens personal and civic bonds essential to an authentic 

community; 
! streetscapes and pedestrian networks that encourage walking and enable 

neighbours to know each other; and 
! public amenities that reinforce community identity. 
 

A recent CHMC survey (February 2013) found that, in comparison to traditional 
neighbourhoods, those living in a planned community had nearly double the satisfaction with the 
design of the streets and reported:  

! streets very pleasant for walking (85% vs. 44%) 
! very convenient to either walk or bike to parks (70% vs. 47%) 
! walking and biking to be very safe  (55% vs. 37%)  
! visiting a public open or green spaces several times a week (52% vs. 40%) 
! walking or biking for leisure several times a week (64% vs. 19%) 
! walking and biking to local services and stores several times a week (51% vs.19%) 
! being more attached to their neighbourhoods (50% vs. 36%) 
 

The CHMC survey revealed that well planned neighbourhoods support social interaction, with 
residents: 

! greeting neighbours almost every time they were out for a walk (35% vs. 27%) 
! socializing face-to-face with their neighbours more often (40% vs. 34%) 
 

 
Sources: Alberta West Real Estate Association; Canadian Real Estate Association; Statistics Canada; Remax Canadian Homebuying Trends 
Survey 2013; CHMC Comparing Canadian New Urbanist and Conventional Suburban Neighbourhoods 2013, Senior Housing Report 2012, A 
Profile of Condominiums in Canada; Statistics Canada; Public Health Agency of Canada 

 
  

 


