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Thea Ness is a fourth year student at Mount Royal University (MRU) enrolled in the Bachelor of 

Communication – Public Relations program.  

MRU teaches students in the PR program the latest in innovation in the field of public relations and 

essential communications skills. Thea has learned the art of press release writing, how to create concise 

communications plans, and modern media relations techniques. Thea’s education has equipped her with 

the skillset and keen eye necessary to execute public relations campaigns.  

As a student at MRU Thea has had the opportunity to work with a number of well-known organizations 

including: Missing Children’s Society of Canada, Open Door Communications, Cerebral Palsy Kids and 

Families, and the Calgary Food Bank. Her work for them includes creating communications plans, video 

campaigns, and media pitch packages.  

 

Most recently, Thea spent a number of months working as a community investment intern for a non-profit 

organization called Returning to Spirit. Her role included in-depth research and analysis of stakeholders 

and social media. Thea spearheaded the organization’s social media strategy and was able to 

exponentially grow their social media following in a short period of time.  

 

Thea also worked with the Federation Animal Wellness Initiative (FAWI) as their key social media advisor. 

She completed an audit of their social media accounts and advised them on improving their online 

strategy and tactics. Thea had the opportunity to work with FAWI during a phase of rebranding and 

significant growth. She was instrumental in the development of their new website and was an advocate 

for a strong digital presence during board meetings. 

 

Thea will be graduating in August 2016 with over a thousand hours of experience in the public relations 

field. Thea started at dHz Media as Account Intern but has since finished her internship and been 

promoted to Account Coordinator. In this role she will work closely with clients and the account team to 

provide assistance with research, media outreach, and writing.  

In the remaining months of her schooling Thea will be developing a thesis paper in which she plans to 

discuss the world of digital communications and how public relations professionals adapt in the digital age 

as the age of print media comes to a close. 

Thea grew up on a farm and loves going for walks in nature, she is also passionate about drawing, 

reading and listening to her favorite musical artists.  


